
French: The Language of the Past, Present, and Future!

Why Study French?

The TGV- the world's fastest rail train

In today's increasingly competitive world market, advanced technologies and globalization
have made international communication a necessity. French, along with English, is a truly
globallanguage-over 250 million people in 53 countries on every continent speak French.
France and French-speaking countries are leaders in many technical fields such as
transportation and aviation. The world's fastest rail train (the Tt3V). largest commercial jet
(Airbus A380), and most widely used satellite rocket launcher (Ariane) are all French-made.

In addition to the 13 Nobel Prizes in literature, there have been 15 French-speaking Nobel
Laureates in Medicine, 9 in Physics and 8 in Chemistry. The US exports more to countries
having French as a national language than to countries having any other foreign language.
More US students study French than every language other than Spanish combined. The
US is the largest direct investor in France and France is one of the three largest investors
in the US. Among foreign countries doing business in the US, France employs the third
largest number of ~ricans.



French Owned Comp.anies a.nd Brands··:intheiUS
• Airbus
• Allegra (Aventis Pharmaceuticals)
• ArillFcilCAeelaTAIsfom)
• American Photo Magazine (Hachette Filipacchi

Media)
• Beefeater (PernoC!!.lRiGard)
• ~~!tcWe$t,,(BNP ~atib~s)
.Bi!ii"l~b$iLueent Technologies (Alcatel)
• BF Goodrich Tires (Michelin)
• BIC
• Bli~ard Entertainment (Vivendi Universal

__ Games.)_
• Boating Magazine (Hachette Filipacchi Media)
• Bravo (Vivendi Universal*)
• Bushmills (Pernod Ricard)
• c;:ari~pd...Driver Magazine (Hachette Filipacchi

M~a).·
.-gfi~~$-~Regal (Pernod Ricard)
• c~ac(Vivendi Univer
• GI!i~tal Spril"!gs (Dan
• ~cle World Magazin

Meaia) "
• f>aonon (Danone)
.:D~cica Records (Vivendi Universal)
• Deutsche Grammophon (Vivendi Universal)

.D . H-Mo.~t Hennessy- Louis Vuitton)
>~:,J)(~.(l:,ia€hette Filipacchi Media)
'd~6he)

• Focus Features (VivendlTfn-iversal*)
• Geffen Recor . ndi Universal)
• Glenlivet (Pll~.L~!;.ar .:

.;r;::'." .,..~.~(~--; ecords '(Vr~rndi Universal) .' '.. ' ..
''',"!;<:;~:1:j;.:';:;<.'dY~ .··~~'t~nnessy- Lotii~ .

• Hom~J$a~~~lh ~jFilipacchi Media)
• ··-Inters~~'it.;~~<{~. _. T".,~"(Viveridi U~iversa
• Island~aef;Jarn:·Musl~.,Gt;dUP (Vivendi

Univefsal)" .. c."" ..••• • -"'"""""""~

• Jameson (Pernod Ricard)
• Kahlua (Pernod

• Mikasa Crystal
• Motel 6 (AcGoO -, '.
..NlcUilinex (Groupe $.1f~~2
• MP3.com (Vivendi 19rfiversal)
• MSNBC (Vivendi Universal*)
• mun" Chil';1lJeJ(Vivendi Universal")
• Ng~' <L~~nO:n~):
• .··NBC:.(Vivendi Universal*)
• NBC Universal (Vivendi Universal*)
• Nissan Motor (Renault owns 30%)

':;:.. Pern.('j(t;:Ri~~rd·
.,~t. "-'..~ilps..(!li.\I.endi:i.:;1nb~er&al)-_--

• \RqW,(J·pdRe.Gbrd~:(\IivendiUniversal)
• Popular Photography & Imaging Magazine

(Hachette Filipacchi Media)
• I?rel1lier;~M~azin.e (Hachette Filipacehi Medla)
• RejdjCcatff6fe'ftairiment '(Vivendi Universal

(S~me.s)
• ReA (Thomson Electronics)
• Red Roof Inns (Accor)
• Renault
• Road & Track M~gazine (Hachette Filipacchi

iMe-aia)· .'
• Rogue Pictures (Vivendi Universal")
• t.~hannel (Vivendi UniveJ~9!:a
• ~am's (Pel11;~~g~~~rd) ,,~<";; :,:"
• er,.pen Company (BIC),.: ~.::.'.""
• ,sif ",I!ntertainment (Vivendl~lJtliv~Ii~~ill.·

Games)
r)
ion Magazine (Hachette Filipacchi

-. 'fi',£~tit, ..... ,
< •• ";'.lISt'bli:C' (Pem'oa'Ricard**)
• Stonyfield Farm (Danone)

Swordfish Stu,djos (Vivendi Universal Games)
':';-"dr'":.'~;,~if.~i .;;~~,!~hes (LVMH-Moet Hennessy- .

,,' i:-Jd~i 0 riJ:!f"tf':.,
• "Techrilcolor (Thomson Electronics)
• Telemundo (Vivendi Universal")
• T-FalfTefal Cookware (Groupe SEB)

, !',. TlJa.!.~s',(~IQfltel) ..
.!" \W!1i~y~.HM!ttt~Jin)

-_. ~.•...,,":·tfniverSai Motown Records Group (Vivendi
Universal) ,

• Universal Pictures "(Vivehgj;l,Jr:li\;ersal*)
..~ Vni~'= ,Jq~!~~(Vive:-~.~J)hiversal*)
• US < • ·:!.t:.{YiyendiUhiVersal*)
• verve uSlc-Group (Vivendi l!.':Iiversal)
• Vivendi Universal
• Wild .~e(f1Q.9 Ricard},
• Wite ...."<, ,. .

.-Wom~c~;~ay',Magazine (Hachette Filipacchi
Media) .

•
• " '0"; . ·~.(JPj4'ru~nef ;,U t.hc:,t ,:,u'
.e'8~ '(VjveHdi-Universalf
• Magellan hales/Alcatel)"
• Martell (P . icard).':,.

.- ''':'Massive E inment (ViyeOdi;..Clniversal
'~'-,:~:~i~~~)![ (\; , .~!~~:>,.,"J '.' .

• . MCA Nashville (Vivendi Universal)
• Mercury Nashville (Vivendi Universal)
• Mercory, Records (Vivendi Universal)
.r()poli~~nHome_ Maguine;(Ha.!ilh~tte

\_•., ;~~~.~nl;:~edia)· .
• 'Mlchelin Tires ~\i~~~~~'bc'~'

• An NBC Universal Company in whidJ ·vt~endi.Unive..sai owrlia.20% share and General Electric owns an 80% share
•• US distribution rights .. "",i"t0~ ..' . '.' .. ';' .'


